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“I have been involved in consultation on 
Veteran matters in many forums and formats 

since my retirement a decade ago. Atlas’s 
structure and staff have taken us to a level 
far above what I have experienced in the 

past. This is true active engagement, not only 
involving the ‘regular’ advocates but reaching 

a much wider audience, gathering much 
richer information and insights, resulting in 
a much deeper understanding of the issues 
affecting Veterans and our Families. I am 

proud to be part of this engagement.”
- Glynne Hines, Chair, Veterans Reference Group
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WE SEE YOU. WE HEAR YOU.

Fardous Hosseiny 
President & CEO

Scott McLean 
Chair of the Board

The theme for this year’s annual impact report — “we see 
you, we hear you” — speaks specifically to the year we 
have just finished, and sets a clear direction for the path 
ahead at the Atlas Institute for Veterans and Families.

Fiscal year 2021–22 was one of deep engagement and 
consultation with the Veteran and Family community. 
Meaningful and authentic engagement is a cornerstone of 
this relatively new organization. The insights and guidance 
that are provided through the many touchpoints we have 
create the environment for us to do our work effectively.

This means making sure we have Veteran and Family 
voices represented in all of our research projects, whether 
as co-investigators or part of the advisory committee 
ensuring the insights and needs of community drive the 
development and delivery of studies and the sharing of 
findings. It means engaging our reference groups, ensuring 
this connection to community broadens our ability to stay 
connected to the voices and experiences of those who can 
best tell their own stories and represent their own needs. 
And, it means having an effective lived experience team 
built into our leadership and operations to offer ongoing 
insight and direction, ensuring the actions of the Atlas 
Institute do our community justice.

We ask critical questions — what kind of tools and 
resources do you want and need? What topics should 
our research examine? What kind of stories should 
we be sharing? Then, we listen to the answers. This 
responsiveness has allowed us to react quickly as 
situations arise and are identified — whether in supporting 
those impacted by military sexual trauma (MST) by 
participating in developing a community of practice and 
generating informational resources for those affected, 
or creating supports for those impacted by events in 
Afghanistan. As Canadian Veterans and their Families 
speak, we want them to know we are listening, and are 
prepared to act.
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Throughout the past year, guided by the voices of people with lived and 
living experience, we went through a strategic planning process to give us an 
organizational focus on what needs to be done in the next five years. Thanks 
to months of engagement with Veterans, Family members, researchers, and 
service providers, we now have a clear mandate. Four zones of focus will guide 
all we do: prevent and prepare, improve care and support, expand what we 
know, and engage and inform.

All of the work we do relates to these four zones, supported by the commitment 
we have made to Veterans and their Families that we do have their back. We 
know they’ve made significant sacrifices in the course of their duties. It is time 
for us to do our part. Our responsibility as a society and as an organization, to 
those who have served and to those who love and support them, is to improve 
access to safe, meaningful resources and supports that will improve their health 
and well-being.

Alongside strategic planning undertaken with a diverse segment of the 
community, we engaged in developing a brand that was built in response to 
what our Veterans and Families identified through consultation. While we were 
established as a centre of excellence, this continues to be our aspirational 
goal in service of the Royal Canadian Mounted Police (RCMP) and Canadian 
Armed Forces (CAF) communities. The new name of Atlas Institute for Veterans 
and Families emerged as reflective of the identity the community aligned 
with — whether Atlas from Greek mythology, as a source of navigation, or a 
column of strength.

We are also pleased to say that we’ve recently signed a new five-year 
contribution agreement with Veterans Affairs Canada that guarantees the 
funding to implement a work plan to bring this strategic plan to life. With a new 
brand, new name, five-year strategic plan, and five-year contribution agreement, 
we are confident in the next steps we will be taking with CAF and RCMP 
Veterans and their Families.

We would be remiss if we didn’t acknowledge the team who makes us the Atlas 
Institute. It is remarkable how far we have come over the past year because this 
team, during an ongoing pandemic, continued to perform above and beyond for 
a cause we all believe in. Professionalism, team work, commitment… There are 
many words to describe this team that it is an honour to work with and lead. 
The strength of the team is the foundation that makes all of this possible for the 
communities we serve.

Together, we are Atlas.

Fardous Hosseiny, President and CEO 
Scott McLean, Chair of the Board



NOTHING ABOUT US WITHOUT US 
THE WHY AND HOW OF LIVED EXPERIENCE AT ATLAS

Simple and wise, an old adage says if you are about to travel down a new path, 
the best place to start is by seeking out those who have gone before.

This is particularly applicable to the team who brings their lived experiences and expertise 
to the fore at the Atlas Institute. This focus on those who know their own journeys best 
has been intricately woven across the entire organization — from the four-person team of 
special advisors representing the Veteran and Family perspectives, through to the advisory 
committees that advise on all research projects and knowledge products, and to the deep 
involvement of community in the strategic planning and branding processes.

The entire Atlas team works to ensure that we seek engagement from the community. 
However, it is the lived experience team that brings the unique perspective necessary 
to ensure that the CAF and RCMP Veteran and Family communities are both seen and 
heard. What they share informs necessary change in how mental health and well-being are 
approached.

Brian McKenna, National Strategic Advisor, Veterans, says what makes Atlas’s approach 
different is that consultation with community happens first, and the priorities evolve as a 
result of those conversations.

“Typically, we see an agency set the priorities, and then come to the 
community to get their input. Here, the community is the one who is saying 
this is what matters, and then the work begins. It resonates because they 
know we are on their files, not our own files.” - Brian McKenna

Whether from the Veteran or the Family perspective, this ability to speak to the 
needs of community, and help guide the work, is a strength of Atlas says Laryssa 
Lamrock, National Strategic Advisor, Families. She feels the approach and impact 
are both individual and institutional. “While none of us would profess to speak for the 
entirety of the Veteran or Family experience, our individual experiences are broad in 
scope — hopefully people will find a commonality that will have them feel it was a safe 
first step toward recovery in their own lives.”



“Families are not an afterthought 
here. We are not trying to be all 

things, to represent all things. What 
we are trying to represent is that 

progression toward healthiness. At 
face value, I might not be relatable 
to everyone. But, at the core of it, I 
am a Family member who supports 

a loved one.” - Laryssa

Laryssa Lamrock,
National Strategic
Advisor, Families

“We are too used to the feeling 
of constantly pushing the rock 
uphill, and are really just asking 
‘can someone please take the 

goddamned rock away?’ It is critical 
that Veterans and Families feel 
they have the opportunity to put 

something on our agenda, not just 
put comments on it later. That’s 

what makes it different. That’s the 
influence on what we are doing 

down the road. That’s how we take 
the rock away.” - Brian

Brian McKenna,  
National Strategic 
Advisor, Veterans

 
 



“We see you. We hear you. And here is 
what we are doing. I want to see the 

questions Veterans are asking reflected 
in our thinking. How does that help me? 

How does that help my Family? How 
does that help the community? And then, 
what do people need to know about my 
personal experiences that can help the 
mental health and well-being outcomes 
of my fellow brothers and sisters who 
have served in the RCMP and CAF and 

the Families who are supporting them? 
That’s along the lines of ‘don’t tell me, 

show me’.” - Huf Abdul ‘Huf’ Mullick  
Lived Expertise  
Lead for Veterans

“This is an opportunity to make 
that bigger change nationally for 

Families — to have their voices heard 
and then see that reflected in our 
research, integrated into service 

provision, or whatever is needed to 
better their lives. While we are hoping 
to influence policy change and service 
delivery down the road, we also know 

there are tangible things that have 
happened through our projects that have 

already made a difference in the now. 
And that’s impact.” - Polly

Polliann Maher,
Lived Expertise Lead 
for Veteran Families
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The team has spearheaded new initiatives such as a lived experience podcast, 
Mind Beyond the Mission, and a blog, Perspectives, which are both platforms 
for Veterans and Families to find a community where someone is talking 
about the issues and challenges of the day-to-day. While the podcast and blog 
are visible examples of where the lived experience team at Atlas is able to 
influence conversation, this approach extends across the organization. Polliann 
Maher, Lived Expertise Lead for Veteran Families adds, “While not as obvious 
to the external audience, Veteran and Family voices are woven into research, 
campaigns, the strategic planning we did through the strategy hives, and even 
how the website was designed. Those voices influence everything we do.”

Abdul ‘Huf’ Mullick recently joined the team as Lived Expertise Lead for Veterans 
after over 40 years in the CAF. His hope is that the breadth of his experience 
can continue to inform change through a strengths-based approach. “I’m 
interested in results, not narratives — What can Atlas do to improve the mental 
health outcomes of my fellow Veterans and Family members? We have to leave 
the Veteran and Family members with a sense of hope. When sharing stories 
about my experiences it’s important for me to use the framework of what it 
was like before I found recovery (help for my PTSD), what it is like now that I’ve 
developed some tools to manage my operational stress injury, and what life 
is like now after a bit of time in recovery. Perhaps this framework and learning 
about the different projects and initiatives at Atlas can help others to do the 
same.”

The team has focused their energy on making a difference for others and to 
make their journeys easier. And, as such, is encouraging those across Canada 
to actively participate in opportunities as they arise for that experiential sharing. 
For the entire Atlas team, success is defined by the engagement of the broader 
community.

As Brian adds, “Influencing policy is hard. But, when you can change something, 
you can affect the lives of many people. You can ward off problems before they 
are at the problem stage. There is an opportunity to do that here.”



WHY ATLAS?

Throughout the past year, we undertook an integrated strategic planning and branding 
process which involved extensive consultation with stakeholders connected to the Centre 
itself to determine what the evolution would be. With this integrated approach, both the 
strategic plan and brand were developed to complement each other, and reflect what had 
been learned through the consultative process.

Based on our engagement with Veterans and Families, several themes emerged: the 
original name was limiting in scope as it focused on a single condition, it didn’t identify 
who the organization was intended to serve, and the diagnostic feel of the name could 
perpetuate stigma, preventing people from coming forward and engaging. We also heard 
that a neutral name would be more welcoming. While the concept of being a centre of 
excellence was important as an aspiration, it didn’t need to be part of the name.

The Atlas Institute for Veterans and Families was originally established as the Centre 
of Excellence on PTSD (CoE – PTSD) through the Minister of Veterans Affairs’ 2015 
mandate letter. However, it quickly became evident that the community was looking 
for something different and that would reflect what it was that Veterans, Families, 
researchers and service providers identified in terms of issues, goals and directions. 
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The community identified the key characteristics they wanted our organization 
to embody, and then how to best reflect that in our name and brand. What 
was identified through the consultative process was that these archetypes or 
personalities best reflect what we should represent for the people we serve — CAF 
Veterans, former members of the RCMP and their Families.

 y The Explorer – who will search for ways to help Veterans and their 
Families become free of the stigma and confines of trauma-related 
mental health conditions.

 y The “Everyman” (or rather the “Everyperson”) – who will ensure that 
everyone has equitable access to services and supports, and that 
everyone’s voice and experiences are heard.

 y And the Outlaw – who will disrupt the status quo and create a better 
future.

Those that were emerged were:

The next step was to find a name that would embody these characteristics of 
direction setting, disrupting the norm, and supporting Veterans and Families.

 y An atlas — a reference books of maps or charts — provides direction and 
information.

 y In Greek mythology, Atlas led Titans into battle against the Olympians. 
As punishment, he was compelled to carry the weight of the world on his 
shoulders.

 y In architecture, an atlas is a column of support.

These metaphors combined to give us our new name, to chart the course of our 
work, and to cement our commitment — and our responsibility — to improve the 
daily lives of Veterans and Families.



A STRATEGIC PLAN 
TURNS ASPIRATION INTO REALITY

This past year we came back to connect with the community we were built to serve, 
to help us co-create the strategic priorities for our 2022–27 strategic plan. This plan 
would help us find novel ways to ensure that Veterans and their Families have access 
to evidence-based care that makes a difference for their mental health and well-being. 
Toward that end, we had the community participate in many different touchpoints, 
including interviews and mini virtual retreats that brought together Veterans, Family 
members, service providers and researchers.

We asked questions about what we should focus on to support all Veterans and their 
Families. This included a deep dive to identify the specific needs of Family members, 
taking a broad definition of Family to include immediate and extended Family as well 
as friends. We sought to understand potential (or promising) areas for research, as well 
as the knowledge needs of Veterans and Families. We wanted to learn how to support 
service providers by offering resources that build an understanding of the military and 
RCMP cultures and the unique challenges experienced by those who have served. And, 
we focused on how to accelerate action in key areas that will translate into tangible 
improvements in the mental health and well-being of Veterans and Families.

What we heard through this process is that Veterans want a place to tell their stories 
about where they have been, and that Families need to be involved in every step of 
the process. We heard that not all military members are the same, their experiences 
differing by gender, trade, element and other factors. We heard that empowering 
Veterans in their choices is important. They identified the need for a holistic, 
multifaceted approach tailored to their specific needs, one that includes non-traditional 
options. And, we heard that people need to have hope, a sense of belonging, meaning 
and purpose.
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The strongest message coming from these consultations was this: Veterans and Families need to 
know that we have their backs. They need to trust that we are there to help create access to safe, 
meaningful resources and supports to improve the mental health and well-being of themselves and 
their loved ones.

Everything we learned through this process was distilled into four key areas of focus that will provide 
a foundation for our work, guiding it for the next five years and beyond:

PREVENT AND PREPARE  
Strengthening upstream prevention and support for 
Veteran and Family health and well-being

IMPROVE CARE AND SUPPORT 
Increasing capacity for more accessible, culturally 
competent, trauma-informed care and support

EXPAND WHAT WE KNOW
Partnering to explore new horizons for care and 
support

ENGAGE AND INFORM 
Engage Veterans and Families in all projects and 
processes and share trustworthy information

 

 



COMMUNITIES SHARING THEIR EXPERTISE WITH US

“Nothing about us without us.”
It is one of our most significant guiding principles.

So, how do we make it real?
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How do we turn five words into an organizational priority and a structured way of 
working?

By listening to and being guided by the lived 
experience team embedded in the staff of Atlas.

By partnering with organizations also seeking to 
improve the daily lives of Veterans and their Families.

By reaching into community through:

 y Our reference groups who ensure that we 
know what those on the ground need most

 y Our advisory committees who guide the 
direction of research projects and the 
development of knowledge products;

 y Our dialogue-based projects that aim to 
uncover topic-specific research gaps and 
knowledge needs

We’ve seen you, and we’ve heard you.
Here’s what this looks like in real terms...



COMMUNITY HELPING US TO SHAPE PRIORITIES AND GOALS 
OUR REFERENCE GROUPS

Atlas’s four reference groups — Veterans, Families, service providers, and researchers, made 
up of over 50 participants — meet quarterly to provide the strategic advice, expertise, and 
recommendations we rely on for specific initiatives and priority areas. Their contributions help us to 
stay connected to what is happening and what is needed in the communities we support. Reference 
group Chairs form the Atlas Institute’s Advisory Committee.

Some of the topics reference group members raised as key considerations within 
their respective communities include:

VETERANS:

 y The need for stigma reduction related to mental illness

 y Challenges related to mental health service navigation

 y A need for information related to alternative and non-traditional 
healthcare

 y The need for training or resources for service providers related to 
military culture

 y A lack of resources that are specific to RCMP
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VETERAN FAMILIES:

 y The need to create a Families resource hub

 y Techniques to communicate and de-escalate situations of high intensity 
with a Veteran loved one, and a general need for information related to 
PTSD

 y A need to for increased mental health service access for Veteran Families

SERVICE PROVIDERS HAD CONVERSATIONS ABOUT THE FOLLOWING 
TOPICS:

 y Improving resources for service providers working with Veterans (military 
sexual trauma, moral injury, service standards)

 y Exploring the impacts of COVID-19

 y Training frontline workers in military culture

RESEARCHERS:

 y Creating more and better Canadian evidence related to mental health 
treatments and research

 y Turning community needs into research projects

 y Creating new best practices for researchers pursuing work related to 
research with Veterans

We collect data related to individual meeting satisfaction and overall engagement following 
the quarterly meetings. Overall, the majority of reference group members report feeling that 
their input is valued by the Atlas Institute and report a high level of satisfaction with their 
engagement.



COMMUNITY WORKING WITH US TO MAKE REAL CHANGE 
OUR PARTNERSHIPS

Partnerships are critical for information sharing, strategizing, co-creation, and driving change. At 
Atlas, our Network of Networks – a constellation of national and international partners – collaborates 
to build supports tailored for, and responsive to, the needs of Veterans and their Families. We 
currently have 184 stakeholders participating in our project advisory committees, reference groups 
and communities of practice across Canada and globally.

INTERNATIONAL
Although part of multiple international partnerships, a key one which Atlas 
is proud to participate in is as a member of the Five Eyes Mental Health 
Research and Innovation Collaboration (MHRIC). Created in 2018 and  
co-chaired by Phoenix Australia and the Canadian Institute for Military and 
Veteran Health Research (CIMVHR), the MHRIC convenes thought leaders from 
the Five Eyes nations (Australia, Canada, New Zealand, United Kingdom and 
United States) to connect on emerging and current research areas and move 
forward on common priorities to advance the field of mental health research 
and treatment for military members, Veterans and their Families across the five 
nations.

As part of this collaboration, Atlas was pleased to support the following 
publications:

 y Pathways to mental health care in active military populations across the 
Five-Eyes nations: An integrated perspective: https://www.sciencedirect.
com/science/article/pii/S0272735821001434

 y Addressing the mental health needs of civilian combatants in 
Ukraine: https://pubmed.ncbi.nlm.nih.gov/35305300/

 y The effect of the withdrawal from Afghanistan on military personnel’s 
mental health: https://www.sciencedirect.com/science/article/abs/pii/
S2215036621003692?via%3Dihu

Atlas looks forward to continuing its participation in the Five Eyes MHRIC, particularly 
to collaborate on shared research priorities and support knowledge mobilization efforts 
across the countries.

https://www.sciencedirect.com/science/article/pii/S0272735821001434
https://www.sciencedirect.com/science/article/pii/S0272735821001434
https://pubmed.ncbi.nlm.nih.gov/35305300/
https://www.sciencedirect.com/science/article/abs/pii/S2215036621003692?via%3Dihu
https://www.sciencedirect.com/science/article/abs/pii/S2215036621003692?via%3Dihu
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ACROSS CANADA
This past year we signed a Statement of Agreement to partner with the 
Canadian Institute for Military and Veteran Health Research (CIMVHR) and 
Chronic Pain Centre of Excellence (CP CoE). Through this agreement we will 
undertake a systematic review to identify psychometric tools to both measure 
housing and physical environment and then further the collaboration by broadly 
mobilizing the knowledge.

This past year we established a formal agreement to partner with the Canadian 
Institute for Public Safety Research and Treatment (CIPSRT). As part of this 
official agreement, we worked together to establish a National Collaborative 
on PTSD and Related Mental Health Conditions. The purpose of the National 
Collaborative is to enhance our collective understanding of PTSD and related 
mental health conditions, and leverage the breadth and depth of existing 
knowledge across Canada. Anticipated outcomes of the collaborative include 
an enhanced collective understanding of the impact of PTSD and related mental 
conditions on military members, Veterans and former members of the RCMP, 
Public Safety Personnel (PSP), and their Families. This collaborative will provide 
an opportunity to understand the work related to PTSD by peer organizations. 
Members include representatives from charitable or non-profit organizations, 
community or family foundations, granting organizations, government 
departments or agencies, and other intermediary organizations.

In addition, we are working with CIPSRT, McMaster University, Veterans Affairs 
Canada, the Public Health Agency of Canada, and CIMVHR to update the CIPSRT 
Glossary of Terms to version 3.0. The purpose of the glossary is to enhance the 
accessibility of conversations related to PTSD, to facilitate open and transparent 
discourse. In particular, the Glossary of Terms acknowledges the ever-evolving 
language of PTSD and related terms, which has resulted in the development of 
the third version of this document.

We partnered with the Mental Health Commission of Canada (MHCC) to 
deliver the SPARK Knowledge Translation Training Program. The program helps 
participants turn ideas that aim to support the mental health and well-being of 
Veterans and Families into action. Thirteen individuals are currently enrolled 
in the program, representing various services, including employment services, 
clinical and non-clinical intervention services, and homelessness support 
services. Participants began their training through eight workshop sessions in 
July 2021. They will continue to work on developing their ideas into project plans 
until July 2022, with the dedicated support of mentors who have previously 
graduated from the program.

We also have 24 formal partnership agreements in place with leading 
community and governmental organizations, academic partners and healthcare 
centres in Canada, the U.S. and Australia.



KNOWING WHAT IS NEEDED: DOING THE GROUND WORK

We’ve seen you. We’ve heard you.

Here is how we are turning the information, guidance and insights we have received 
from our stakeholders into activities and products with tangible results for our 
community.

FINDING OUT WHAT 
OUR COMMUNITY WANTS AND NEEDS

Our goal is to achieve real change for Veterans and Families.

To accomplish this, we needed first to know what is missing in research, knowledge sharing, and service 
provision. Having an in-depth understanding of the landscape will help us to create a work plan that reflects 
real-world needs and offers tangible solutions. To achieve this, we undertook two major studies:

RESEARCH GAP AND KNOWLEDGE NEEDS ANALYSIS
In spite of increased awareness of the mental health needs of Veterans and 
their Families, there are still gaps in the evidence base and in knowledge 
sharing that, in part, make it difficult to develop, deliver, and assess the 
effectiveness of supports. Gaps in knowledge sharing also limit Veterans’ and 
Families’ access to important, accessible information they may be seeking. 
In 2021, the Atlas Institute commissioned a systematic review of research 
literature and stakeholder consultations to identify research and knowledge 
needs specific to PTSD and related mental health conditions. Of the more than 
5,000 publications that were screened, more than 2,000 articles were relevant 
and were included in the analysis.
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We consulted with stakeholders — Veterans, Families, researchers, service 
providers and decision makers — through a detailed online survey. And, we 
also conducted a systematic literature review of English-language research 
published from 2010 to 2021 in Canada, the United States, the United Kingdom, 
Australia, New Zealand, and Israel. Finally, we undertook an environmental scan 
of research and knowledge sharing efforts currently underway around the world, 
which identified 339 studies and 175 knowledge products and resources.

With respect to research, gaps were identified in each of the areas examined 
(screening, assessment and treatment; health services research; causes and 
impacts; prevention, mitigation and early intervention; patterns and groups, 
such as women, Veteran Families and men; and social services and supports). 
In terms of knowledge sharing, it was identified that clear-language information 
that is accessible, reliable, credible and up-to-date is needed along with a 
central repository, or hub, to facilitate access to resources for a wide range of 
audiences.

The findings will be used by the Atlas Institute to identify high-impact, high-
priority topics that can be addressed as part of its ongoing research and 
knowledge sharing agendas.

NEEDS ASSESSMENT SURVEY FOR SERVICE PROVIDERS
We also sought a deeper understanding of the knowledge and training needs of 
service providers who are working with Veterans and Family members and the 
preferred modalities to best support the delivery of capacity-building initiatives 
designed to meet those needs.

We distributed a national online survey for healthcare professionals who 
provide a wide range of mental health services. The most common professions 
responding were psychologists, psychotherapists, social workers, and 
counsellors.

We received responses from service providers in every province, and one 
territory with almost 700 responding to our survey in total. Among the 
respondents, there were 437 Medavie Blue Cross Federal Administered Program 
Providers.

We are using the results of the needs assessment to inform the development 
of educational resources, along with our promotion and delivery of clinical and 
other trainings for service providers, which began in early 2022.



EXPAND WHAT WE KNOW

Having knowledge to share starts with new discoveries and reliable data. Our research team is 
hard at work applying their experience and expertise to developing lines of inquiry as well as 
pursing the lines of inquiry identified by our reference groups, our lived experience team, our 
gap analysis, and by our community at large. This year, the work of our research team and its 
partners around the world has resulted in:

HIGHLIGHTS

RESEARCH PROJECTS11

NEW RESEARCH PARTNERSHIPS03

PUBLISHED MANUSCRIPTS16

MANUSCRIPTS UNDER REVIEW04

CONFERENCE PRESENTATIONS10

CITATIONS13{ }{ }
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IMPROVING CARE AND SUPPORT

Service providers are on the frontline of the care system for Veterans 
and Families. We must ensure that they have the training and resources 
they need to provide effective care to those who have served our country. 
We have seen some immense successes this year in creating training 
opportunities and resources for service providers:

 y We partnered with The Royal Ottawa Mental Health Centre and 
Operational Stress Injury Centre to offer a four-day workshop in prolonged 
exposure therapy to 29 eligible clinicians who care for Veterans and 
their Families. The Atlas Institute covered the expenses for the training 
so that clinicians working to support this population have access to 
training in evidence-based care. Eighteen participants also continued their 
training by participating in 12-weekly group consultation sessions, also 
coordinated and given free of charge by Atlas.

 y We partnered with Drs. Candice Monson and Philippe Shnaider to offer 
a four-day workshop in cognitive processing therapy to eligible clinicians 
who care for Veterans and their Families. Ninety-six clinicians participated 
and 54 have continued on with a 20-week group consultation.

 y Five hundred service providers will receive free trauma awareness training 
for trauma-exposed professionals, including current and former military 
and RCMP, thanks to a new partnership with Wounded Warriors Canada.

 y Two sections of a resource for leaders in healthcare, “Understanding and 
Addressing Moral Injury: A Toolkit for Leaders,” was published on our 
website, with three more sections to come.

 y We began working with CIPSRT to co-lead and co-chair a National Peer 
Support Community Network (PSCN) to co-develop minimum guidelines 
for the delivery of peer support for Veterans, Public Safety Personnel and 
their Families.



ENGAGING AND INFORMING

We continue to build the Atlas suite of resources for Veterans, Families, 
service providers and researchers. To date, we have created over 50 
accessible fact sheets and reports, toolkits, guides, videos and web resources 
on topics including:

 y COPING WITH EVENTS IN AFGHANISTAN

 y MILITARY SEXUAL TRAUMA

 y MORAL INJURY

 y THERAPY OPTIONS FOR PTSD

 y INTIMATE PARTNER VIOLENCE

 y REPRESENTATION OF VETERANS IN THE MEDIA

 y SUICIDE

 y FAMILIES LIVING WITH PTSD

 y VETERAN AND VETERAN FAMILY TESTIMONIES
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In addition, our website continues to be an effective and engaging voice for Atlas, providing a 
central hub of information, support services, resources and news items. This year culminated 
in 91,879 page views.

Our five most viewed pages were:

COPING WITH EVENTS IN AFGHANISTAN - VIEWS: 2,906 | VISITS: 2,05101

PTSD AND SOME OPTIONS FOR THERAPY - VIEWS: 4,416 | VISITS: 3,04902

MILITARY SEXUAL TRAUMA - VIEWS: 5,465 | VISITS: 2,02803

INTIMATE PARTNER VIOLENCE - VIEWS: 4,963 | VISITS: 2,51004

FOR VETERAN FAMILIES AND FRIENDS - VIEWS: 4,383 | VISITS: 3,25305



RESPONDING TO COMMUNITY NEED

MILITARY SEXUAL TRAUMA SYMPOSIUM SERIES
Military sexual trauma impacts thousands of Canadians, and their loved ones supporting them. As part of the 
Canadian Military Sexual Trauma Community of Practice, along with McMaster University’s Department of 
Psychiatry and Behavioural Neurosciences, we hosted a three-part virtual symposium on MST.

The symposium began on June 3, 2021 and delivered three sessions through September 2021. Bringing 
together researchers and policy leads from across universities, government departments and intermediary 
organizations, as well as individuals representing those with lived personal experience of MST, the 
symposium offered a cross-section of disciplines and walks of life. More than 1,000 people attended the 
three virtual events. Of those who responded to the post-event surveys, we learned about two-thirds of 
attendees were there to inform their work.

Satisfaction rates for the individual events:

The evolving discussion on military sexual misconduct and  
military sexual trauma: An introduction

 

 y QUALITY OF PRESENTERS: 85%

 y QUALITY OF PRESENTATIONS: 82%

 y OVERALL SYMPOSIUM: 81%

 

 

 

 

 

Services and supports for people affected by MST

y QUALITY OF PRESENTERS: 86%

y QUALITY OF PRESENTATIONS: 84%

y OVERALL SYMPOSIUM: 84%

A path forward

y QUALITY OF PRESENTERS: 86%

y QUALITY OF PRESENTATIONS:84%

y OVERALL SYMPOSIUM: 86%
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WORDS MATTER: 
GUIDELINES FOR JOURNALISTS REPORTING ON VETERANS

On October 27, 2021, we hosted a webinar to present and discuss a 
newly developed resource that aims to improve media coverage of 
Veterans’ mental health conditions and suicide. The resource, titled 
Media Guidelines for Reporting on Veterans, with a focus on PTSD 
and suicide, was co-developed with Dr. Rob Whitley of the Douglas 
Research Centre at McGill University.

Using a case study approach from recent media coverage of an 
Afghanistan war Veteran, the webinar aimed to provide audience 
members with the opportunity to learn about the purpose and 
intended impact of the media guidelines on Canadian journalism. 
A panel discussion discussed the findings and media guidelines 
among stakeholders, including those with lived expertise as well 
as representatives from academia and the journalism industry. 
The intention of the webinar was to share ways to improve 
communication between journalists and Veterans during interviews 
as well as to inform future Canadian journalists who will be covering 
Veterans’ issues.

STATS

 y 94 attendees to the event

IN A POST-EVENT SURVEY

 y 100% of respondents reported that they 
would be interested in attending future 
webinars regarding Veterans’ mental health, 
hosted by the Atlas Institute.

 y 78% of respondents reported that the 
content of the webinar was relevant to 
them.

 y 56% reported that the event improved their 
understanding of the influence of the media 
on Veterans’ mental health.

 y 78% of respondents reported that they are 
interested in learning more about issues 
related to representations of Veterans in 
the media.

“The range of different perspectives was 
very informative: research, lived experience, 
service provider [and] peer.” 
 - Anonymous



FAMILIES MATTER: EXPLORING MILITARY AND VETERAN FAMILY  
INVOLVEMENT IN SUICIDE PREVENTION IN CANADA

There is increasing awareness – in research, practice, and 
policy – that members of military communities, including Family 
members, are more likely to experience suicidal thoughts, engage 
in suicidal behaviours and die by suicide. Families play vital roles 
in suicide prevention. Suicide has serious and lasting impacts 
on Family members. These impacts can be physical, emotional, 
spiritual, and relational.

In November of 2021, in alignment with International Survivors of 
Suicide Loss Day, we co-hosted a webinar in collaboration with 
Dr. Heidi Cramm and Dr. Denise DuBois of Queen’s University. 
Through two presentations and a panel discussion, the webinar was 
intended to increase understanding of how Families are included 
or reflected in suicide prevention, intervention, and postvention 
activities across multiple jurisdictions, to share knowledge 
from relevant research findings, and bring together a variety of 
community perspectives to chart next steps. Joined by members 
of the community from service providers to those Family members 
sharing their personal stories of loss, what we heard is that the 
needs of Families are often overlooked or forgotten in research, 
policy, and practice related to suicide prevention as well as within 
the wider military institution. These all need to be more “Family 
engaging.”

We also heard that while Family members can be a crucial source of 
support for their loved ones, they matter in their own right and need 
appropriate supports, training, and resources across the suicide 
prevention pathway, from prevention to postvention. Central to this 
need is education to help Family members navigate issues related 
to mental health and suicide.

STATS

OF THE 143 INDIVIDUALS WHO ATTENDED THE 
WEBINAR, MANY RESPONDED TO A POST EVENT 
SURVEY WHERE WE LEARNED THAT:

 y 96% of respondents reported that the 
content of the webinar was relevant to 
them.

 y 77% of respondents reported that the event 
improved their understanding of the need 
for Family-inclusive military and Veteran 
suicide prevention efforts.

 y 92% of respondents reported that they are 
interested in learning more about suicide 
prevention within military communities.

“I found the first-hand accounts of family 
members and those who experienced 
trauma to be the most useful because 
it provided ‘off-the-books,’ tangible 
experiential knowledge about trauma.” 
 - Anonymous
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COPING WITH CURRENT EVENTS: 
HELP FOR VETERANS AND FORMER RCMP MEMBERS, THEIR FAMILIES, AND FRIENDS

Global events have the potential for significant impact on Veterans, particularly when it relates directly to their 
service. We saw this unfold in August of last year when troops left Afghanistan and the Taliban regained control 
and then earlier in 2022 with the conflict in Ukraine. Working closely with Canadian Veterans and their Families to 
more fully understand and appreciate the impact this was having on them, and what they needed for support, we 
heard that it is important for all Veterans and their Families to hear and to feel that the public has their backs. The 
best way to do this is by being informed and prepared for the significant support many Canadian Veterans and 
their Families may require to process the traumatic impacts associated with events such as these.

Knowing it is vital that any Veteran, Family member, friend, or service provider with someone close being triggered 
by these would have access to resources and advice to support their care and well-being, we developed an online 
resource section with information, practical ideas and tips for coping among other resources for those impacted 
by ongoing conflicts around the world. These resources are intended to provide supportive suggestions and 
information related to common reactions many may be experiencing at the moment, as well as coping tips and 
available resources for mental health and well-being support.



SOCIAL REACH

Concurrently, our social media reach continued to grow throughout the year. By year’s 
end, we experienced significant growth on all of our social channels:


Facebook

832
followers{ 263.3%

up from 
2020–21




Twitter

887
followers{ 64%

up from 
2020–21




LinkedIn

781
followers{ 205.1%

up from 
2020–21



Email 
marketing

1,326
contacts{ 69%

up from 
2020–21
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COMING IN FISCAL YEAR 2022-23

Here’s a sneak peek at some of the projects you’ll be seeing from Atlas in the 
coming year:

Research
Release of findings from our:

 y Partnered research on the impact of the 
COVID-19 pandemic on Veterans and their 
spouses

 y Partnered research on Military and Veteran 
Suicidality

 y Partnered research on the analysis of Veteran 
media coverage

 y Partnered research on sleep interventions for 
Veterans, delivered by Telehealth

 y Moral Injury Outcome Scale partnered research 
study

New projects
 y A new partnership to study traumatic brain injury aiming to improve cognitive function for Veterans and 

Serving Members with persistent symptoms of mild traumatic brain injury

 y Continued research on the well-being of Afghan language and cultural advisors

 y Continued research partnership investigating the suicidality pathways of care for Military and Veteran 
Families

 y A series of virtual dialogues on cannabis, in partnership with the Mental Health Commission of Canada

 y Map and Directory of Peer Support Services as well as the launching of a national peer support community 
network and setting guidelines for the delivery of peer support

 y Co-development of new resources on a range of topics in response to identified Veteran, Family and service 
provider knowledge needs

Guided by lived experience
 y Mind Beyond the Mission: a new podcast 

for Veterans and Families, by Veterans and 
Families

 y Launching of a Veteran and Family 
engagement framework

 y A round table that brings together lived 
expertise and research perspectives in advance 
of the CIMVHR Forum

 y A two-day virtual family summit

 y A web resource for youth living in families 
impacted by PTSD



 @atlasveteransca

 @atlasveteransca

 linkedin.com/company/atlasveteransca
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